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Message from the CEO

Dearpartners,

It is my pleasureto sharethis previewreport from our tenth AgentPerceptionSurvey Thefindings capture the
viewsof education agentsaround the world and offer valuableinsight into how destinationsare perceived,and
the choicesinternational studentsare makingwith their guidance

This summaryreport updates the NavitasAgentPerception Surveystory for Round 10 conducted in May2026
Theresults reflect the views of 870 agentsacross64 countries and show a market still shapedby affordability
challenges policy settings,destination reputation and student confidence

Onceagain, the results offer compelling data that both confirms the behaviourswe are seeing,and shedslight
on how the international education landscapecontinues to evolve in the current economic and geopolitical
environment

Costof study remainsthe most cited factor influencing destination choice,with post-study work rights, quality
of education, safety,work rights and migration pathwayscontinuing to shapeagentadvice

To everyonewho took part in this survey,thank you for so generouslysharingyour perspectivesand insights
with us.

Wedraw on these insights to advocate for the international higher education sector in our discussionswith
governments,ensuringthe agentvoiceis clearly heard and reflectedin the broader conversation It is a genuine
privilegeto shareour findingswith you.

Warm regards,

Scott Jones
Group CEO, Navitas
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We conducted the first Agent Perception surve

at the beginning of the pandemic (May 2020)
and are now at Round 10 (May 2026).

NORTH AMERICA

We've recelived
responses from

870 agents across
64 countries
In this round.
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Executive summary

International student decision -making Is becoming more costdriven, risk -aware and complex
- while agent expertise remains critical

Trust In study destinations Is shifting across key markets, with Students are widening their options and managing risk, applying to
continued competition between established and emerging destination more countries and institutions, considering alternatives beyond
and mixed movements Iin sentiment traditional destinations, and maintaining homecountry backup plans

Cost pressures are shaping both destination choice and student
behaviour, with affordability, poststudy outcomes and value for mone
central to decisionmaking

Student expectations are continuing to rise, with increased need for
academic, social and wellbeing support alongside academic deliver

Visa policy and processing are increasingly influencing student choic Al Is reshaping earbgtage research behaviour, but agents remain
with differences in certainty, processing time and outcomes impacting central to decisionmaking as trusted advisors and validators of
destination attractiveness, sometimes in unintended ways Information
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Trust In top study destinations Is diverging

Canada appears to be turning around, New Zealand builds momentum, Australia maintains appeal,
the US remains unfavourable, and the UK continues to slide
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Relative interest remains competitive across the major study

destinations, with New Zealand taking the lead

Australia maintains its position and Canada sees improvement after two years of declining interest,
while the UK plummets, and the US languishes
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Interest has shiftedaway from traditional destinations

The war in the Middle East has resulted in an understandable drop in interest in the UAE,
but Europe remains consistently attractive, and interest in Singapore continues to grow
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All destination snapshot

New Zealand is the clear winner on all domains, followed by Germany and Singapore,
with Australia maintaining a strong position overall

Safe and stable Open and welcoming More Iinterest
7 o this cestination has improved on s parameter - of this destination has mproved on fis parameter . mere interest n tia country over the past two months
Australia 14 63 75
Canada 68 54 60
Germany /8 [ 30
Indonesia 33 45 33
New Zealand 88 88 80
Singapore 80 /8 66
Sri Lanka 40 43 27
The Netherlands /3 71 66
UAE 40 59 46
United Kingdom 65 68 64
United States 31 28 38
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Cost pressures
are dominating
student choices
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Cost, work rights, and education quality remain the core drivers

of destination choice
Australia retains strong appeal across most factors, with the exception of visa processing

Q: What are currently the most important factors influencing Q: For each of the factors you selected in the previous
student choice of study destination?op 8 factors guestion, which is thanost appealing destination?

7 Costof study (fees and living costs) [T
Access to Post Study Work Rights | IRRRREREEEEEEEEE N B

54% Quality of education _.l__l
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opportunities towork while studying [
Opportunities for permanent migration | RNEEEGGGGGGGEGGEE N
Ability to get a visa/ visa processing time RREGEE R

Institution ranking

navitas ~ Navitas Agent Perception Survey | July 2026 Cost pressures are dominating student choices




AcCross recruitment regions, the leading drivers behind destination

choice are alignhed

Cost of study and posstudy work opportunities are steering student choice, while visa processing Is an
especially important factor for South Asia and Africa

Q: What are currently the most important factors influencing student choice of study destinatibof@ 5 factors by region

Greater China / North Asia South Asia South East Asia Africa

| Cost of study Cost of study Cost of study Cost of study
|

| Access to post-study Access to post-study Access to post-study

: work rights work rights work rights

Institution ranking

Visa access and
processing

Safety and security Work while studying Work while studying

Visa access and

Quality of education .
processing

Quality of education Work while studying

Permanent migration
opportunities

Permanent migration
opportunities

Permanent migration
opportunities
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Agents report students being concerned about most things,

but cost pressures, changes to visa rules, and safety are top of mind
Agents and counsellors increasingly need to provide guidance and advice across a range of issues and a

Q: On the whole, how concerned are your clients about the following...
% of Respondents by Response

Cost o living pressures || R S N 2 A

Risk of sudden changes to visa rule

Safety and security concerns

Exchange rate volatility

Risk of travel disruption

Increased cost of air travel

Breakdown in country-to-country relations

Rising fuel and energy costs

Bl \Very concernedl Concerned IMNeutral Il Unconcerned Il Very unconcerned
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